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We conducted a study with

professional creatives drawn from

Contra's network of over 1.5M.

Ideation Mockup Refinement

“The main issue here is the 
visual hierarchy. The viewer’s 
attention is drawn first to the 
model rather than the bag, 
which should be the primary 
focus of the image.”

“It could be easily expanded for 
extra copy space. The woman 
and the bag are the key focus of 
the image. There's enough neutral 
space for messaging. It would 
need minor tweaks but overall it 
could work as an ad.”

“It has a clear concept with the 
product and model as focus. 
The headline works and it can 
be easily improved with minor 
tweaks. But, itself it would be 
ready for a campaign.”

Creatives agree on what's correct, 

but diverge on what's good.

GPT-Image-3 Flux-2-pro
Divergence Convergence

"The product and user are the 
focal point… resembles a key 
aspect of the prompt 'sculptural 
support element, extension of 
personal lifestyle'[…] It also leaves 
enough space for overlays."

“The black and white 
aesthetic gives the image 
a more editorial and stylish 
feel, similar to luxury 
fashion photography....” 

“This feels like a very 
high-end jewelry piece”

This concept feels super heavy 
[….] Some important constraints 
from the prompt were ignored, 
that is why it fails to look 
wearable, and rather looks cheap.

No single model wins

across the creative process.
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